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L3 Public Survey: INTRODUCTION

Between May 15 and July 5, 2017, an
Interactive, online public survey was
conducted to help identify priorities for the
future of Chester County as part of
Landscapes3, the county’s next long-range
comprehensive plan.

The information gathered from the survey
will serve as an important element in the
development of Landscapess3.




L3 Public Survey: INTRODUCTION

Chester County Comprehensive Plan Public Survey © Progress &

« 5,978 individuals took the Z et = yourision 7
survey over the course of 51
days.

Your opinion matters!

Chester County needs your ideas at this critical time in balancing growth and
preservation. Your input will shape the countywide vision for the future, Landscapes3.

WELCOME

IDENTIFY TOPICS ™
YOUR PREFERENCES «
MAP PREFERENCES =

 The public was encouraged to
participate through an
aggressive marketing and
awareness campaign.

- Screen one provided B
background information. e




L3 Public Survey:

This Is a great survey for

residents to give their Worst
input rather than just Great survey! designed and
board members. Chester Vibrant colors and a most difficult
County is so much more simple, intuitive to use survey |
than just numbers interface! have EVER
and data on a planning seen!

spreadsheet.




L3 Public survey: SCREEN TWO, PRIORITIES

Chester County Comprehensive Plan Public Survey -—

2 Topics most important to you. © Nt Task.

© Progress

O - .

»  Participants were first
asked to prioritize
topics of most

iImportance to them.

Vibrant Economy
A above this line 4

WELCOME <

Healthy Lifestyles

Sense of Place

IDENTIFY TOPICS

Vibrant Economy

MAP PREFERENCES »

Transportation Choice

YOUR PREFERENCES «

Modern Infrastructure

Sustain a vital and diverse economy by promoting

Guiding Growth locally important industries and employment ® T h ey W e r e p r 0 V I d ed

Open Space & Environment centers.

eight topics, and could
prioritize their top five.

APianning
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L3 Public Survey:

The eight topics for consideration were:

» Healthy Lifestyles  Modern Infrastructure

« Sense of Place * Guiding Growth

* Vibrant Economy * Open Space & Environment
« Transportation Options * Housing Options

The images and accompanying descriptions for these eight topics are
provided on the following slides.




L3 Public Survey: SCREEN TVVO, PRIORITIES
Open Space & Environment

Preserve woodlands and streams,
provide parks and trails, and protect
farmland.




L3 Public Survey: SCREEN TVVO, PRIORITIES
Healthy Lifestyles

B, - Enhance access to parks, trails,
“""""-'-"“’-‘-'Pq%m ..+ recreation, healthy food, community
. % & rograms, and emergency services.
prog gency
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L3 Public Survey:
Guiding Growth

T ——

Direct development to our towns while
protecting open space, farmland, and
community character.




L3 Public Survey: SCREEN TVVO, PRIORITIES
Sense of Place

Preserve the county’s legacy and cultural
heritage by protecting historic resources
and distinctive scenic, cultural, and
natural features.




L3 Public Survey: SCREEN TWO, PRIORITIES
Vibrant Economy

Sustain a vital and diverse economy by
promoting locally important industries
and employment centers.




L3 Public Survey: SCREEN TVVO, PRIORITIES
Housing Options

Create a broad range of housing choices
for all residents, including affordable
opportunities and senior living options.




L3 Public Survey: SCREEN TVVO, PRIORITIES
Transportation Choice

Promote a diversity of transportation
options, such as bicycle and pedestrian,
public transit, and congestion
management strategies.




L3 Public Survey:
Modern Infrastructure

Ensure public utilities and infrastructure,

such as sewer, water, and
telecommunications, serve current and

future demand.

A Pianning
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L3 Public Survey: SCREEN TVVO, PRIORITIES

The graph below identifies the number of times each topic was not selected as important
for ranking, and the number of times each topic was ranked as a one through five value in
importance (5 being most important). Participants could prioritize five of the eight topics.

Open Space & Environment 874
Healthy Lifestyles 1,940
Guiding Growth 1,986
Sense of Place 2,366

Vibrant Economy 2,174
Housing Options 3,910
Transportation Choice 3,006

Modern Infrastructure 2,709

Not Selected/Ranked Ranking- [l 1 Il 2 34 M5 i./ CHESTER COUNTY
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L3 Public Survey: SCREEN THREE, PREFERENCES

<

3 Rate your preferences © NexTask

ransportation 4
oice Housing Options | Healthy Lifestyles E

Preference for supporting healthy lifestyles

« After prioritizing topics, participants
were asked to rank concepts within their
top five topics through a visual
preference exercise.

WELCOME <
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MAP PREFERENCES &

» This consisted of a series of images that
S e e participants rated one through five with
| = one being the least preferred and five
being the most preferred.
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L3 Public Survey:

Below are the five concepts, their average ranking, and the
number of times ranked 1 to 5, as well as the number of times not selected/ranked.

25 107
Nature Preserves ar
4.565 1,626 308 856 3,056
64 127
Forested Areas
4.496 1,448 i334 878 3,077
41 134
Stream Corridors .
4.494 1,649 _i366 892 2,896
151 211
Farmland Ag Soils 1
4.135 1,657 i 716 1,069 2,174
215 197
Public Parks
4.090 1,654 i 714 1,058 2,140
Not Selected/Ranked Ranking- |1 ll2 374 5

A Pianning
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L3 Public Survey: SCREEN THREE, PREFERENCES

Below are the five Healthy Lifestyles concepts, their average ranking, and the
number of times ranked 1 to 5, as well as the number of times not selected/ranked.

80
Fresh Healthy Food
4.316 2,620 i 788 1,961
58
Emergency Services
119
13
Supportive Services
241
Accessible for All

Not Selected/Ranked Ranking- i1 Il 23] 4

Multi-Use Trails

4.221 2,475

A Pianning
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L3 Public Survey:

Below are the five concepts, their average ranking, and the
number of times ranked 1 to 5, as well as the number of times not selected/ranked.

102 194
="
Public Spaces & Events 2623 543 932 1,584
4.103 ’ ’
1377 r208
Reuse of Shopping Centers 2.620 569 949 1,495
4.029 ’ '
125 234
il
Pedestrian Friendly
3.995 2,624 623 924 1,448
Develop Vacant Lots 2,519 590 454 817 715 883
3.245
Mixing of Uses 2,636 475 522 1,008 820 517
3.114
Not Selected/Ranked Ranking - 1 2 3 4 5

A Pianning
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L3 Public survey: SCREEN THREE, PREFERENCES

Below are the five Sense of Place concepts, their average ranking, and the number
of times ranked 1 to 5, as well as the number of times not selected/ranked.

24 160

Natural Resources
4.650

58 88
Scenic Features
4.400 2,858 i 662 2,017
73 104
Farms
4.275 2,984 i 746 1,660
143
Historic Structures
4.135 2,984 i 738 1,596
108 216
Historic Villages

Not Selected/Ranked Ranking- JlJ1 B2 3 4 5

2,981 467 2,291

A Pianning
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L3 Public Survey:

Below are the five concepts, their average ranking, and the

number of times ranked 1 to 5, as well as the number of times not selected/ranked.

Strong Educational System
4.509

Small Business
4.297 2,835 i 1,685

2,840 262 550 2,186

Local Industry

4.198 2,693 1,030 1,551
Job Centers
Workforce Housing
Not Selected/Ranked Ranking- [ll1 2" 3

719

584

A Pianning
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L3 Public Survey:

Below are the five concepts, their average ranking, and the
number of times ranked 1 to 5, as well as the number of times not selected/ranked.

195 = 1—223
Traditional Design
3.288 4,316 492 412 340
215 = 231 =
Townhouse Community
3.069 4,314 303 530 385
236 | 262 =i
Suburban Subdivision
3.013 4,309 356 489 326
346—1 r284
Apartment Building
2967 4,313 403 343 289
168 =i
Large Lot Estate Housing 4,242 688 355 348
2.304
177 s
Not Selected/Ranked Ranking - 1 2 3 4 5
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L3 Public Survey:

Below are the five concepts, their average ranking, and the
number of times ranked 1 to 5, as well as the number of times not selected/ranked.

Expanding Transit
4.363 2487

49 —i
22
Maintain Facilities
951 i
199
110

1,510

1,322

Pedestrian Amenities

4.037 Sl
Prepare for Growth
3.795 3,533 944

Appropriate Design

3.773

3,523 803

74
54
89
139
i i182
1 i210

7
690
693 1,131
635
722
Not Selected/Ranked Ranking- |1 Il 23174 5
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L3 Public Survey:

Below are the five concepts, their average ranking, and the
number of times ranked 1 to 5, as well as the number of times not selected/ranked.
43
38 1—135
Safe Drinking Water
4676 3,158 364 2,240
112 157
Resilent Energy Systems 3.278 459 673 1.299
4.070 ’ ’
107 224
Hazardous Waste Disposal 3,203 602 713 1,049
3.881
101 193
Stormwater Facilities
3.877 3,288 600 838 958
179 213
Modern Internet Connections 3,287 526 659 1114
3.861
Not Selected/Ranked Ranking- |1 2374 5

A Pianning

COMMISSION




L3 Public Survey: SCREEN FOUR, MAP PREFERENCES

Chester County Comprehensive Plan Public Survey @ Progress E—===» )

v Map Preferences (optional) oo ) ° Once complete with the visual

v |« [13
28 g g preference exercise, participants were
BEE) 0 © encouraged to mark on a map to
= b b R —— | indicate their home, locations that were
o | ] e | (SN0 a “thumbs up”, or locations that were a
. “thumbs down.”

* These pinpoints could further be
categorized based on the previous

topical areas (such as sense of place or
”

%_Caswallen i Mop cata 62017 Google _Terms of Use' Reporta map eror t rans p 0 rtatl on c h o | C e) ]

« Additional comments for pinpoints were
permitted.

A Pianning
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L3 Public Survey:
Home Pinpoints

ﬁé: J}, : « 49 percent (or 2,959 participants) of
‘?\‘.M'if&g:;f& a those who participated in the survey
5 a8V ’1

provided a pinpoint for their home.

« Home pinpoints were located in every
township, borough and city in Chester
County.

A Pianning
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L3 Public Survey: SCREEN FOUR, MAP PREFERENCES
Thumbs Up Pinpoints

* 6,704 “thumbs up” were noted, covering
every township, borough and city in
Chester County.

* Represented a wide array of places from
streetscapes in boroughs to farms in the
western portion of the county.




L3 Public Survey: SCREEN FOUR, MAP PREFERENCES
Thumbs Up Pinpoints

« 2,880 “thumbs down*“ were noted,
covering every township, borough and
city in Chester County.

* Represented a wide array of concerns
from roads needing repair to areas of
potential overdevelopment.




L3 Public survey: SCREEN FIVE, STAY INVOLVED

(2]

Chester County Comprehensive Plan Public Survey Progress &5

o= * Thelast screen of the survey
asked participants to provide
Thanks for yournput Home 2 Coce basic demographic and location
e e _____ information. Providing this
information was optional.

N
w

WELCOME <

Landscapes3, or the Planning ‘Type.‘.

Commission.

IDENTIFY TOPICS
YOUR PREFERENCES

Age range
Select.

MAP PREFERENCES

Email address to receive updates

Ema. « Additional comments could also

Please comment

Comment here... be IEft On thIS Screen.

B Submit Final Questions

« Demographic and location
information included:
 Age range
« Home zip code
* Work/school zip code

APianning
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L3 public survey: SCREEN FIVE, STAY INVOLVED
Age Range

80 and over 25 and under

« 3,580 participants provided age range
information, which represented 60 percent of
all participants.

26 to 40
6110 80

* Age range:
* 41to 60— 1,678 participants or 46.9 percent
* 61to 80 —-947 participants or 26.5 percent
i » 26 to 40 — 798 participants or 22.3 percent
« 25 and under — 98 participants or 2.7 percent
+ 80 and over — 59 participants or 1.6 percent




L3 Public survey: SCREEN FIVE, STAY INVOLVED
Home Zip Code

Landscapes3 - Public Survey « Of those who provided their home zip code, the top

Top 5 Home Zip Code Locations .
five were:

* 603 from 19380 — West Chester area
* 506 from 19335 - Downingtown area
* 474 from 19382 — West Chester area
» 269 from 19320 — Coatesville area

e 249 from 19355 — Malvern area

« 166 different home zip codes were provided overall

19380 19320 .
269 L.
19355 i
: - - l I
5:

19335
3 45

19363

19465
19382

= 19317 -
. CHESTER COUNTY
L]




L3 public survey: SCREEN FIVE, STAY INVOLVED
Work/School Zip Code

Landscapes3 - Public Survey « Of those who provided their work/school zip code,

Top 5 Work/School Zip Code Locations

i the top five were:

Nt Coventry
N\

* 630 from 19380 — West Chester area
« 255 from 19382 — West Chester area
« 215 from 19335 - Downingtown area
e 195 from 19341 — Exton area

* 166 from 19355 — Malvern area

« 262 different work/school zip codes were provided
overall

19355 19320 19460 | 19087
70

- CHESTER COUNTY
- L v
-



A variety of comments were provided throughout the survey.
Following is a sampling of comments.

Urban redevelopment is
a sustainable (practice)
that preserves open
space, takes advantage
of our existing
infrastructure, supports
technology, culture and
the arts.

Planning is nice;
Implementation is
even better.

Chester County is
getting too crowded!
The very things
everyone comes to
Chester County for are
being destroyed by
everyone coming to
Chester County!

It is important
that any development
Is diverse and that
the economy include
opportunity for
iInnovation.




CC generally doing a
good job of planning in a
county with so many
municipalities. The more
we can consolidate, the
less waste of our
resources. It kills me that
we are supporting 12
school administrations &
73 separate municipalities.
Way too much duplication
of effort.

The need for more affordable
housing in Chester County is the
top priority in my opinion. Many
people are being ‘priced out’ of

Chester County due to the
majority of the housing being
built (rental and for sale) is vastly
over priced especially in
Phoenixville and Kennett Square.




| am only a young college student
but | care very much about my
community and wish to see the
wonderful things in it, such as
parks and libraries, preserved for
future generations.

Having a young family, we feel it's incredibly important to look ahead
and plan for growth in our area. We live in a beautiful county and we
need to keep it that way and initiatives such as this are imperative to
providing aroad map to preserving areas of the county while also
making and planning for growth.




Expanding transit Decent, affordable housing is necessary

(rail or bus) is for a vibrant economy. Not everyone

critical — as an can afford a huge residence. We need
employer, | have a more housing that is affordable for
very difficult time more modest incomes as well.

hiring local help due
to transportation
iIssues. Prepare for We are not the creator of these wonderful
growth! gifts, just caretakers. So we don't have
the right to destroy nor change it.




Stay Involved!

Attend the public meeting:

October 26, 2017
West Whiteland Township Building

For details and to follow the Landscapes3 process visit:
www.chescoplanning.org
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http://www.chescoplanning.org/
http://www.chescoplanning.org/

